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Workforce in 2030:
Gen Z & Milleniails Worktorce in 2030:;
| Gen Z & Millennial

* 74% of global workforce will be Gen Z & Millennial
* Only 6% Gen Z aim for senior leadership

* Priorities: Work-life balance, Learning, Meaningful Work.
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Asia-Pacific &
Thailand Outlook

* Asia-Pacific = Global Growth Engine

* Thailand: Digital Economy, Green Transition, Flexible Workforce
* Demand in Al, Data, Healthcare, Logistics, Creative Economy
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APAC Worktorce Outlook 2030

APAC Workforce Outlook 2030: Digital - Green - Flexible
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Skill Demand Comparison

(Thailand — APAC — Global) 2030

Skill Demand Comparison (Thailand - APAC - Global) 2030
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Analytical Thinking 95Y
Creativity & Innovation
Tech Literacy & Al Fluency

Adaptability & Flexibility

Emotional Intelligence

Top 10 Skﬂls Leadership & Social Influence
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Figure 2: Jobs at risk of automation by country®

<33 B &

Next >>




1) LADNNNHE 3 A

arn Top 10 Skills of the Future — i@en 34a 7
“ailusianign”

2) At usnanaaad (Experiment
Goal)

N lsansian n1gli 90 4
1EnFnNT LAN—159—1ALNAR I
Analytical Thinking — @au 1 winseamsindula

Creativity — 4n Innovation Sprint 2 dila
Al Fluency — naaadld Al luanuassasineilas 3 91u

3) IANA & LALFAY

o v o 1 £ =3
NN AEIFILAUINE i (L9@N, AUNU, muuquw'ﬂ%)

<< Prev

90 DAYS

Qs

Write a 1 decision

Inn@n Sprint

EXPERIMENT GOAL

| TME e cosT o
| COST @ SATISFACTION SCORE |

i
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Use Al in 3 tasks
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Future of Work: Call to Action

e Learn, Unlearn, Relearn

» Use Al as a tool, not a competitor

» Keep your values & adaptability

* Focus on collaboration and lifelong learning
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